
SLO Committee Comments on 2010 Assessment Report:  Department of 
Marketing 

Your assessment reports continue to reflect a commitment to assessment as an 
integrated process: from designing assessment for each objective, to using the 
results to “close the loop” and make programmatic improvements.  As you 
continue to make programmatic changes, and as some programs are phased out, it 
will be interesting to see how future assessment results gauge the results of those 
changes. 

 

	  


